
The questionnaire has highlighted the types of information the church is 

very strong in, as well as identifying key areas where more development 

is required to boost our information outreach.  

The church website has been highlighted as one of the main areas for 

further growth and promotion. Website views barely make double digits 

some days, with a daily average of just 19 views. In the week 21-27 Sept, 

the website had just 77 visits with 15 of those being made by admin. The 

website already sees many hours put into ensuring the most up-to-date 

information is available but until the daily and weekly hits increases, 

much of this time is wasted. If not already, please check out the website 

occasionally for information on the different work the church does as well 

as a diary of upcoming events, some events don’t appear in the notices 

until much closer to the time. 

www.wrbchitchin.org.uk/ 

We first took a leap into the world of social media in July 2014. Despite 

initial success, including the publicising of our shoebox sorting week to 

over 1200 people on Facebook, progress has mainly been slow. Since late 

2014, the Facebook page was left to decline and twitter updates only 

came via a Facebook link. Recently however, we re-booted the two sites 

and are slowly building these up again to include more relevant 

information, as well as publishing some of the events hosted at WRBC. 

2015 has also seen Phase redo their logo as part of its rebrand and so we 

are now working to ensure support is provided through our Facebook and 

Twitter pages. We are also in the initial phase of launching our YouTube 

channel, information will be made available as we decide its future role. 

www.facebook.com/walsworthroadbaptist 

www.twitter.com/WRBCHitchin 
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Over the summer holidays, we put together a short 

questionnaire with the aim of determining how church 

members and users of the building get information 

about what events are on each week. 

For further information, contact Will Henton Pusey 



Results 

The first two questions focused on where information is sourced from 

and how frequent the different sources are used. From the 45 responses 

received, the most common source is the service sheet (41/45 people), 

with the notice slides and church magazine joint second (36/45). 

However, the questionnaire has also revealed that the church website is a 

vastly underused resource with just 13 of the 45 responses saying they 

use it at all.  

 

 

 

 

 

 

 

 

 

The second question was used to determine how frequently the listed 

sources are used. As expected, the service sheet is the most frequently 

used resource, with 38 of the 45 sourcing weekly information. The service 

sheet is then followed by the notice slides (2nd), church magazine (3rd), 

and notice boards (4th). Together, the results show the top four sources 

are relied on to provide 86% of the total information with the website, 

social media, word of mouth and meetings making up the remaining 14% 

(note the ask someone response has been omitted from the final results). 

The second set of questions were used to gather information regarding 

the service sheet and the church magazine. Of the 45 responses, 22 said 

they preferred receiving the electronic copy of the service sheet emailed, 

with a further 22 preferring the paper edition available on Sunday (one 

person abstained from answering). The church magazine questions 

highlighted that 40 of the 45 read the church magazine, with 26 of those 

receiving a personal copy each month (58% of the 45 responses). These 

questions have again highlighted the importance of both the service 

sheet and church magazine as a source of information. 

 

 

 

 

 

 

 

 

 

The final questions focused on social media as recognition of the ever 

growing role it now has worldwide. The 45 responses showed the 

majority don’t use Facebook or Twitter. However, 6 of the 15 Facebook 

users follow the church although the question also highlighted the 

remaining 9 don’t/did not at the time. Twitter is our secondary media 

outlet, but still had just 2 of the 6 twitter users following the church at 

the time. However, since the publication of the questionnaire, social 

media figures are now rising. 
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WHERE DO YOU GET INFORMATION ABOUT 
CHURCH EVENTS?
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